g9t the plCtU re PLASMA TVs: A FLAT FIT By maRTHA RUSSIS

SPACE-STRAPPED HOMEOWNERS CAN REVEL IN
the abundant choices of plasma televisions that have
come on the market recently. But their joy might be short
lived as they go into sticker shock.

Plasmas have two major things going for them that
makes them incredibly desirable. They are a skinny four
inches deep. They often weigh less than 80 pounds com-
pared to much heavier traditional TVs. The sad news is
that they cost more than traditional TVs: a small one
might go for less than $1,000, while a large plasma set-up
will run a minimum of several thousand dollars.

“I thought that the TVs would not take off but they
have,” says Michael Rubenstein, senior custom designer at
Abt Electronics and Appliances in Glenview.

“Four years ago when they first came out, they were a
novelty and they were just outrageously expensive. I am
finding that the price has come down a little but the
demand is phenomenal now,” says Geno Benvenuti, pres-
ident of Benvenuti and Stein Inc. in Evanston, a design
and building firm for custom homes.

For Judy and Larry Zager of Glencoe, a plasma TV was
the solution they came up with as they carefully planned
out their new home. In their great room, they put a 42-
inch set flush with their terrazzo stone fireplace over the
mantle.

“It was clean and sleek and it fit the ticket for the room
to be a little dressier without a unit taking up a lot of
space,” Ms. Zager says.

Still new to many consumers, plasmas TVs have flat
screens and are named for the way they produce visible
light. In simple terms, plasmas have low pressure glass
“plasma” chambers filled with neon and xenon that help
produce the light when energized. The concept for a plas-
ma display was first conceived in the 1960s at the
University of Illinois and advances in manufacturing

technology made plasma TVs possible many years later.

Plasma screen sizes average 42 or 50 inches but can go
even larger or compact down to about 13 inches.

-At first, a plasma sounds great, but Mr. Rubenstein
emphasizes to customers that there’s much more to a
plasma than just taking it home and plugging it in. In
some cases, plasma is not always the right choice.

“Plasma TVs are not just the simple one, two, three
purchase. There are questions you have to ask yourself
and work with,” he says.

A huge misconception is that picture quality automat-
ically improves with a plasma TV, Mr. Rubenstein says.
To get the best picture, a buyer also needs to get a high
definition signal.

Paired with the right signal source, a plasma picture is
impressive. In fact, plasmas, because of their flat screens,
have a viewing angle of 160 degrees, which is greater than
the viewing angles of other TVs. Since the distance from
the signal to the screen is shorter in a plasma TV—about
four inches—color contrast can be slightly better.

Loads of manufacturers have jumped into the plasma
TV fray. Prices vary by the size and quality of the parts,
but Mr. Rubenstein says that most good models some-
where between 30 to 63 inches run between $5,000 to
$10,000. Cheaper models between $2,000 to $4,000 have
come on the market, but critics say picture quality is not
as good due to inferior parts.

“If you are going to spend about $2,000 on a plasma,
you would be better to spend your money on a tube or
rear projection TV and you will get the best quality,” Mr.
Rubenstein says.

Tracking that non-buying consumer segment is diffi-
cult, but it’s likely that some people are simply waiting for
plasma to get cheaper. Indeed that might happen as man-
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trees for small spaces

DWARF CONIFERS BIG IN CITY By LEE RANDHAVA

ONE OF THE GREAT CHALLENGES
for gardeners living in the city or on
scaled-down suburban lots is finding
the right tree(s) for their small-space
gardens. Window boxes are charm-
ing for a few months, and containers
can keep you interested—up to a
point. But when you need to block
unsightly views or bring four-season
interest to your garden or establish a
basic structure, you need a tree. They
invoke memories of the woods,
attract birds and
give a sense of per-
manence and a
place to a garden.
But can pines and
spruces and other
conifers grow in
urban areas? Rich
and Susan Eyre say,
“Absolutely!”
Welcome  to
their wonderful
world of dwarf

DWARF CONIFERS

Mr. Eyre is a proponent of the
mixed perennial border, where dwarf
conifers blend seamlessly with orna-
mental grasses, perennials, ground
covers and the coveted Asian plants
he adores. “No group of plants
makes a better focal point or a gar-
den-maker than Asian plants,” he
says. A visit to his nursery is a tree
lover’s dream come true. Gorgeous
Japanese maples in chartreuse, red
and yellow peek through the blue,
silver and green
conifers. He is on
a mission and will
happily instruct
any visitor in the
% do’s and don’ts of
E growing conifers
and their com-
g panion plantings.
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When you're in
love with plants,
it hurts to choose
favorites, but the

conifers. At
Foxwillow  Pines
Woodstock, IlL., the Eyres grow over
100,000 trees and 1,000 types of
perennials. Along with dwarf
conifers and rare trees, they also offer
landscape-sized specimens for col-
lectors, homeowners and nursery-
men. But their hearts clearly belong
to dwarf conifers. “We can all be
artists painting the landscape with
our expanded palette using color,
shape, texture and form,” he states.
These cone-bearing evergreens are
smaller, slower-growing versions of
their large-scale cousins. Created by
disease, mutation or extreme cli-
mate, they have found an eager audi-
ence in nurserymen who select,
propagate and clone these unusual
plants.

Nursery in

Eyres will admit
to a “Top Ten” list. Some of their
picks for small-space gardens are
noted below. Tree heights given are
after 10 years of growth.

Colorado Spruce

(Picea pungens)

Certain cultivars of this salt-tolerant

mountain tree perform admirably

in sunny urban sites.

+ ‘Montgomery’ grows to only 3 feet.
It begins as a slow-growing, soft
blue mound but turns pyramidal
with age.

« ‘Hoopsii’ is a silver-blue that is “the
standard for judging all other
blues.” It will grow to 7 feet.

+ ‘St. Mary’s Broom’ is a blue variety
ideal for rock gardens since it
exhibits a flat, spreading habit and

city block clubs organize

GRIME AND CRIME ARE PRIMARY WOES

ON A HOT DAY IN LATE JULY,
Scott Larson and 15 of his neighbors got
together to pick up trash on the two blocks
where they live in Chicago’s Uptown neigh-
borhood. It was the first project of a new
neighborhood association named after the
two streets where members of the group live—
the Agatite Sunnyside Neighbors Association.

The city’s Department of Streets and
Sanitation supplied the trash bins and brooms
and the neighbors spent about two hours
cleaning the streets and alleys. “Our efforts
really helped,” says Mr. Larson, who started the
small block organization after he moved to the
neighborhood and got fed up with the way the
streets were kept up. “But now it’s time to do it
again.”

BB24 4 SPECIAL ADVERTISING SUPPLEMENT

BY JANE ADLER

Block clubs and neighborhood groups are
certainly nothing new. Wherever city neigh-
bors share a common interest, there’s probably
some type of organization to pursue their
agenda. What’s a little different now is that new
block groups are emerging in up-and-coming
neighborhoods where executives are moving.

Kathryn Kerwin Saliers is organizing the
West Bucktown Neighborhood Association, a
group of residents who live in a burgeoning
area just west of Chicago’s trendy Bucktown
neighborhood. “We need a unified voice to get
things done,” says Ms. Kerwin Saliers, who
works in sales for the NBC television network.
“We need a plan”

Right now, Ms. Kerwin Saliers’ group
includes about 10 neighbors. But she plans to

have an October kick-off meeting at a local
school to sign up more residents to help
improve the area. She’s quick to point out, as
are others who move to emerging areas, that
the group wants to include long-time resi-
dents too.

Ms. Kerwin Saliers has a long list of goals for
the neighborhood. She wants to do something
about traffic congestion on the side streets.
She also plans to tackle zoning rules and park-
ing problems.

Crime and grime are the big issues, howev-
er. Most neighborhood groups get organized
to help rid the area of gangs, petty thieves,
prostitutes and filth—the troubles that can
quickly put a lid on rising property values.

Mr. Larson bought a 2,000-square-foot
rehabbed condo in Uptown for $300,000 two
years ago. “The price was cheap compared to
places in Lincoln Park and Lakeview,” says Mr.
Larson, who works at his family’s metal busi-
ness, Charles E. Larson & Sons Inc., Chicago.
“But we were skeptical about this neighbor-

hood because of the gangs and crime.”

Mr. Larson figures his condo has already
appreciated in value about 20%. But like many
property owners, he knows the more the
neighborhood improves, the more his proper-
ty will be worth and the better his quality of
life will be. “There are a lot of people moving
into the neighborhood who have the same
concerns,” he says. “We just want to make the
neighborhood safe.”

Another big issue being tackled by neigh-
borhood groups is the recent property tax
reassessment. The Edgewater Community
Council is the umbrella group for the 16 block
clubs in Chicago’s North Side Edgewater
neighborhood. The Council recently filed
property tax appeals for 700 neighborhood
homeowners, who saw an average increase in
their property tax bill of 69 percent. “We had
20 volunteers do the research and compile the
forms,” says Clare Tobin, executive director of
the Council. “Neighbors need to work togeth-
er to get things done” [ x]
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the next, Matisse the week after, a
family photo after that. The possibil-
ities are endless.

Matthias Jans, president of
Matthias Jans Architect in Palatine,
says he designs homes with recessed
wall pockets for plasmas. This strat-
egy to get a plasma in a home is espe-
cially valuable in condos, lofts and
studios where floor space is precious.

“The people who really need to do
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It’s possible to put these light plas-
mas in dozens of positions because
they can rest on different types of
mounts. All sorts of stands and brack-
ets specially made for plasmas make it
possible to pull the TV out from the
wall, tilt it away from the wall, or swiv-
el it in different directions.

So, you've decided on a plasma TV
and how and where you are going to
place it in your home. You're done.
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buyers have remorse over the
sum they paid for a TV.

Some misunderstood abou
picture quality they thought
were going to get and didn’t i
the TV properly to get optimun
formance.

For others, the picture just «
meet personal taste.

After all, picture quality can
the eye of the beholder.
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