sales epicenter

of job creation and civic contributions from
an exploding industry.

However, no part of the world has yet to stake a
claim as the epicenter of business-to-business e-com-
merce, an industry projected to be bigger than Inter-
net sales to consumers.

Staking that claim is the goal of local economic, po-
litical and academic leaders. According to them, turn-
ing Chicago into the business-to-business e-commerce
capital of the world would not only bolster the local
economy—new companies, more high-paying jobs—

but also would have

I]espite the heady implications beyond

balance sheets.

aspirations of local  Proporers = say

that the benefits of

leaders, the being a business-to-

4 business e-commerce
competitors for the hub would have a
. N positive  effect  on
tltle Of hUSIﬂeSS- schools, crime rates
. and living standards.
tﬂ-bUSIness e- And given the huge
. potential of this in-
commerce capital dustry—and the exo-
H us of large local cor-
are furmldahle- porations such as
Amoco Corp.—some
say that Chicago’s future economic vitality may de-
pend in large part on establishing itself as the focal
point of business-to-business e-commerce.

“It is not pie in the sky. We’ve got all the pieces;
it’s just a matter of putting them together,” says
Stephen Mitchell, co-chairman of the Mayor’s
Council of Technology Advisors and chairman of
the Illinois Coalition—two groups leading the
charge for the Chicago area to dominate the busi-
ness-to-business segment. “We need to have the
economic base. We are working to secure the future
of the city.”

As a hint of the potential of business-to-business e-
commerce, or the intercompany trade of goods on-
line, Cambridge, Mass.-based consultancy Forrester

Research Inc. says this market should total $109 bil- Pioneers: Stephen Mitchell and Lliz-
lion for 1999 and grow 99% annually to $1.3 tril- abeth Boatman are part of the team
lion by 2003. That figure is about nine times greater looking to make Chicago a critical
than Forrester’s 2003 projection for e-commerce worldwide e-commerce center.

sales to consumers. Furthermore, e-commerce will
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