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i conducted an informational session for
now Northwestern University’s e-com-
showed—and one realized he was in the

A Last October, Mr. Paoni, a professor at Northwestern’s J. L. Kellogg
Graduate School of Management, ran the same session for Kellogg’s new technolo-
gy and e-commerce major. The lecture hall was packed, with a line of students
winding out the door. It was the largest showing for any major at Kellogg.

“That was such a shock, it was stunning,”
Mr. Paoni says.

In June, local business schools will start
turning out e-commerce majors—the newest
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breed of graduates boasting the expertise to
tackle the Internet economy.

In addition to Kellogg, DePaul University,
Keller Graduate School of Management and
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Loyola University Chicago have introduced
formal e-commerce programs for MBA stu-
dents.

However, since the digital economy is root-
ed in fundamental business skills, debate still
abounds among educators over whether to
distinguish e-business from other business
majors—even though e-commerce firms say
the degrees give graduates an advantage.

“People are scrambling around to figure
what is going on, but I think everybody real-
izes that (e-commerce) is business. It just hap-
pens to be a new opportunity where many
different things can happen. It’s not as if the
basic fundamental principles of what’s going
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