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Alliant goes for 
speed and reliability 

with its Internet­
based sales and 
service systern­

AlliantLink.comTM 

Bv Martha O'Connell 
-' 

SOUS Chef Ken Levendoski of 
the immensely popular Crawdaddy 

Bayou in Wheeling, Ill., has ~tumbled 

across an idea as hot as the tangy, 
Cajun-style food serv d in his restau­
rant. He's become an avid user of 
AlliantLink.com, the convenient and 

flexible order-enu'Y and information 
system launched by ,A.lliant Fo()(L~en'icc 

in January. "I can order fTom an),where, 
anytime." says Lewndoski. "Every prod­
uct in the catalog is on AlliantLink.com. 

Crawdatldy Darou's 
I Cltef Ken 'O!js onto 

AJJiantLink.COlli 

a' work, and elleu 
al '101IIe al f"irrres. 
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One day I got home and realized that 
I rorgot the chicken. So [ ordered 
from home, right there in my pajamas. 

It was great." 

E-COMMERCE TN FOODSERVICE 

AIliantLink.com, an Internet-based sales 
and .'ervice system, is the most visible 

sign ofAlliant's transformation from 
a traditional foodservice provider into 
a fast and reliable distributor with tech­

nology to match the new millennium. 
The on-line svstem 

/ 

gives customers an 
instant response to 
questions and needs, 
and Ii- es sales 

repl'esentatives and 
operators to concen­
trate on tasks other 
than ordering. 
AliiantLink.com gives 
customers access 
to the company's 

catalog of 180,000 
products. With the 
Internet, prices are 

always up to date, 
and the system is 
available for lise 24 
hom-s, 7 days a week. 

LevenJoski says 
the system saves him 
considerable time 
because he no longer 
depends mainly on 

Tom Jessop, his 
AUiantTerritorv 

/ 

Manager, to place orders. "One of the
 
biggest benefits is the time saVings,"
 
Levendoski says. "It allows me to shop
 
prices ffiOl-e quickly. When I log into
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DIRECTIONS 

AlliantLink.colll, product pricing is 
already up to date. Jdon't have to worry 
about downJoading pritt's or if my 
print d product catalog is current." 

Cr-awdaddv Bayou saves monev 
~. -' ~' 

because Levendoski knows where to 
find the lowest price, right from the 
start. "Anytime 
you get the CIJS­ Will. AllianUinkrom, 
tamers to do orderin9 for the 
their own order­ always hoppi'19 
ing, it completely Cruwtladdy Bayou 
changes tile rela­ is much easier, 
tionship totally 
because they wiJl create n w proje ts 
for you that will enable you to help 
them be more successful," Je 'sop says. 
"Now I am pretty much a strategic 
player on almost everything they are 
working on in their restaurant. TIley are 
asking me questions that they wouJd not 
normally have asked me in the past 
because there just isn't time to do both." 

After Crawdaddy Bayou logged into 
AlliantLinkcom, Jessop's attention turned 
to completing projects for the restau­
rant. He helped set up ncw kitchens, 
and plan special events, including the 
n~staurant's enormous s~'Yen,-week 

,1I,1ardi Gra' cdebration. And, he track.~ 

dOY\'1) ne"" product~ for Levendosld to 
introduce to the menu. 

SPEEDt G HOSPITAL FOODSERVICE 

AlliantLink.com is availahle to the full 
range ofAlhant customers. Serving 
between 3,000 to 4,000 employee and 
patient meals daily. St.Joseph Mercy 
Hospital, the flagship hospital of St. 
Joseph Mercy Health System in Ann 
Arbor, Nii. , was an carly user. 

AlJjantLink.com was the first foray 
onto the [ntemet lor St. Joseph's Buyer 
Mar)' Bersuder. She says the system's 
powerfiJJ reporting ')'stem is an impor­
tant management tool. She can qUickly 
see what items work well for her, and 
which do not. "The good tlUng about 
tl1t~ reporting system is that it goes back 
to two years of data," Bersuder says. 

St. Joseph foodservice sufJers /i'om 

cal what is going to happen 
next and you know what you Alliantlink.com 
are going to g<:t," Lt'veJldoski 

For more information on how you can become 
sa,'s. "AlliantLink.colZl opens a an AlliantLink.com customer, contact your local 
whole new world lor Alliant Alliant Foodservice Sales Representative. Or. 
Foodservice ," says Ira Haber, visit the Web site at www.alliantlink.com.c1ick 
the corporate vicc president on "Sign Up For Alliantlink.com" and complete 
responsible for launching and the information requested. 
managing the ongoing devel­

the same problem as many institutions. 
It's being puBed in many directions and 
still needs t.o respond t.o a growing 
number of customer demands. The 
reports generated from AlliantLink.com 
help the hospital save time with quicker 
pun:hasing decisions. 

"AlliantLink.com can make clleir life 
a lot easjer. [ am so proud of the direc­
tion we aloe going in," says Alliant's 
Account Manager Mark Jordan. 5t. 
Joseph was among those customers 
who tested early versions of the sys­
tem, and whose suggestions were 
incorporated into tlw 'live' version. 

Ben;udel~ for example, asked 
developers to make sure that the last 
item ordered in an order striJlg auto­
matically appeared 01) the top of the 
screen so she could keep her place 
easily. Levendoski, also an early tester, 
said the system needed an "Add to 
Order" button sO item~ could be input 
continuously vdthout looking up prod­
uct numbers. Both changes happened. 

"At this point, the systl:m is very 
easy to use. When )'ou dick 
on something, it is pretty logi­

opment of this powerful new system. 
"It makes it easier for our customers to 
do business with us, and it makes it far 
easier for us to deliver valuable infor­
mation back to the customer." 

THE FmURE OF ALLIANTLINI<.COtlf 

The Internet system builds on the same 
order-entry capabilities as Alliant-UNK 
DIRECT, tile company's existing, pro­
prietary electronic ordering system. But 
AlliantLink.com has much greater flexi­
bility and gro\\-th potential. It will 

be expanded to include a broad range 
of features and services, including 
information about kitchen tips, order 
status, inventories, specials, I-ecipes, 
menu planners, training and cost­
management tools. 

"AJliantLink.com is a key part of our 
overall plan for a ~ales and distribution 
system that is world-class in every 
aspect," A/tiant President and CEO Earl 

L. Mason says. "8y providing a system 
of this quality, we immediately begin to 
help bujld customer value." 
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